Case Study
Singapore Tourism Board
Project Postcard 2008
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The Singapore Tourism Board (STB) is an economic development agency for the Tourism
service sector in Singapore, and its mission is fo develop and champion tourism so as to
build the sector intfo a key driver of economic growth for the country. With this, STB works
towards creating exciting and innovative experiences for Singapore’s visitors, in close
partnership with the tfrade industry, thus painting an image of Singapore as a compelling
and unique destination to visit.

In order to encourage a boost in tourism growth for the country, STB initiated a Uniquely
Singapore Project Postcard campaign, to give Singaporeans and residents living here, a
chance to play tourism ambassadors, and encourage people living abroad to visit
Singapore.

This year, STB launched the Project Postcard campaign in conjunction with the world's
first night race Grand Prix that was held in Singapore. STB collaborated with ZoCard to
print and distribute 1 million postcards to households, schools, clubs, embassies, fourist
spots as well as on over 500 of ZoCard racks. The postcards were well received by the
public and encouraged them to pen their messages to family and friends living abroad.
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Campaign Detdils:

Client: Singapore Tourism Board

Start of Campaign: 3 July 2008

Cards Finished in Zo Store: 7 August 2008

Number of designs: 1 (4 panel card)

Total Print Quantity:

- 60,000 for ZoCard Distribution points available island wide.

- 940,000 for households, schools, embassies, tourist spots, hotels.
Total Distribution Quantity: 1,000,000

ZoCard Account Manager: Shuvra Ghatak

Campaign Objectives:

STB initiated this Uniquely Singapore Project Postcard campaign, to give Singaporeans
and residents living here, a chance to play tourism ambassadors, and encourage people
living abroad to visit Singapore.

Target Audience:

The Project Postcard campaign was aimed to receive as many responses and to send as
many greeting messages to people living abroad, in order to encourage them to visit
Singapore. The campaign was targeted at all age groups.
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Campaign Execution:

The 4 panel postcards that incorporated a design of a race car and driver, was tied in with a
contest at the back of the cards that gave senders a chance to win fabulous prizes af the
lucky draw. The cards were distributed island wide amongst popular shopping centres, food
and beverage outlets, pubs, clubs, educational institutions, arts and culture, as well as fitness
and recreation centres, fravel and tourism outlets, cyber cafes, cinemas, agencies and Changi
Airport. The cards were also distributed to households.

Campaign Results:

The campaign received an overwhelming response from the people who enthusiastically
participated in this Project Postcard campaign and sent the postcards overseas. In addition o
an impressive participation rate, the popularity of the cards managed to raise good brand
awareness for Singapore as a truly unique tourist destination.
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